The Impact of Social Sites Advertisements on Creating Mass
Culture of Arab Youth
(Advertisements on YouTube as a model)

Murtada Elbasheir Osman Elamin

Faculty of Islamic and Arabic Studies, Nile Valley University

murtadaosman772@gmail.com

Abstract

The importance of the study is clearly observed by looking at you tube advertisements as a
communication activity that negatively and positively affects the values of society. It aims to
find out about advertisements on social media platforms, and to learn how they can create mass
culture among Arab youth. It is a study that falls within the qualitative research matrix, and
uses the observation tool to determine the impact of advertisements on the mass culture
industry. The study found that social media platforms use celebrities in advertisements to
influence Arab youth which they seek, through movie ads on YouTube, to inculcate new
concepts and ideas such as (violence, promoting terrorism, stubbornness and acting recklessly).
YouTube ads depend on the methods of suggestion and tricks in displaying products and
promoting superficial concepts in which entertainment methods are used, It lures Arab youth
into a culture of utility by promoting hate speech and demolishing fair competition. Therefore,
the study recommends achieving a balance in social media advertisements and limiting the
mechanisms of creating a declining mass culture, by producing ads with meaningful content
away from the falsity of fashion and methods of excitement and fun that do not meet the real
requirements of Arab society, but rather seeks to increase consumerism that has become a
component of mass culture.
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